The Association of Manufacturers of Domestic Appliances

Welcome to our January edition, reflecting on the past year and
what lies ahead.

2021 Review and our 2022 Priorities

Welcome to AMDEA’s first newsletter of
2022. We’ve taken this opportunity to
reflect on some of the key information
and changes for our industry over the
past year, and to hear from members of
the AMDEA Board with their reflections
and opinions on challenges past and
future.

A message from CEO Paul Hide

Our industry has faired better than many. We’ve seen record demand across
many appliance categories and for many of our members, the past two years of
trading have delivered record breaking sales. However, this has not been without
challenges.
Supply chains remain disrupted, with some critical components on short supply,
inflationary costs are running at levels we’ve not seen for decades, and the cost
of living squeeze that we will all face in 2022 is likely to dent consumer
confidence and discretionary spending.
2022 is likely to continue to deliver great opportunities and great challenges
alike. We’re upbeat regarding the market potential, but while we probably will not
see the growth of the past two years, we still expect strong demand across the
appliance categories.
There is optimism that the very worst of Covid-19 will soon be behind us and a
balance between living with this virus and regaining the freedoms we’ve all taken
for granted will largely return. However, 2022 will certainly not be the world of
pre-Covid and the challenges of maximising business opportunity will be many.
AMDEA has continued to evolve. In 2021, we welcomed the arrival of our Head of
Technical, Regulation and Standards, Rob Gosling, and we celebrated the
retirement of our most experienced team member Richard Hughes - although
Richard hasn’t entirely passed over the baton yet, as he continues to provide

support as a consultant.
We launched our new member portal, providing easy access to 100% of the
documents and papers we circulate, we launched new weekly and monthly
newsletter formats and three new member-led strategy groups.
AMDEA also welcomed a number of new members. Hitachi, iRobot, Liebherr,
Midea and Product Care Group have all joined our growing membership.
At AMDEA we look forward to the new year with optimism and enthusiasm. We
can see the potential for our industry to continue to enhance the lives of all
householders and we look forward to representing this exciting and dynamic
industry in the year ahead.

Andrzej Tuleja, General Manager,
UK and Ireland, Whirlpool UK
Appliances, and AMDEA Board
Member
Appliances represent an essential
component which taps into the
consumer behaviours of
sustained home improvement and
cocooning.
These behaviours have never been more
pronounced than in the Covid-19-struck
economy of 2020 – 2021.

In volume terms, the demand surge of the second half of 2020 continued into
2021 and then tapered into a decline in the second half, albeit compared with a
high base. In value terms we observed strong pricing action, as manufacturers
and distributors fought to partially recover present and impending cost
challenges.
Market dynamics were also impacted by a number of headwinds including Brexit
and associated procedural and cost burdens, Covid-19 crisis management and
volatility, cost inflation of input materials and logistics, as well as labour and
production shortages impacted by all of the above.
The industry responded by maximising output against a challenging environment
and overall delivered a very strong year. Importantly we continued to invest in
enrichment of our innovation pipelines, enhancement of new product standards
and the power of brands.
New energy labels introduced across a number of product segments are an
example of an industry-wide long-term sustainability effort, successfully deployed
in 2021. As we enter 2022, we should expect some of the dynamics of 2020-2021
to persist. We do expect a prolonged period of extremely high input costs,
combined with the need to carefully manoeuvre global supply chain limitations.
Covid-19 will continue to have an impact on the market in both supply and
demand terms.
We expect the market to remain strong, without regard for periodical percentage
comparisons which can be misleading due to a fluctuating base.
There is evidence proving that consumers continue to spend more time in their
homes, using their appliances more frequently and appreciating them more. This
is positive news suggesting organic growth opportunities for our industry.

Simone Fisher, Executive Director,
Product Care Group, and AMDEA
Board Member
It’s been well documented that 2021
was another year of uncertainty,
disruption and anxious times for many.
While our sector was not impacted to
the same extent as hospitality, travel
and leisure industries were, it certainly
was not without its challenges.
The global shipping container crisis
continued to gain momentum. putting
UK importers under significant cost
pressure and in some instances unable
to ship their goods either due to
container shortages, or simply because
it was unprofitable to do so.
Fortunately, multiple lockdowns did deliver an upside in demand for many electrical
categories, most notably, refrigeration, floorcare and air treatment, as more time at
home meant we spent money on improving our home environment, either by
upgrading existing appliances, or buying into newer categories: air purifiers, air
conditioners and cordless vacuum cleaners.
The challenge has been to keep up with the demand in the face of delays in shipping
and the availability of drivers to deliver the goods once they arrived in the UK.
Cost price pressure that we have been seeing for months in raw materials, shipment
and fuel costs is now starting to come through in prices on the high street with
inflation expected to rise to 6% by spring 2022.
Hopefully, as the country recovers from Covid, we will see inflation dropping back off
in the second half and keep falling into 2023. However, as we know, there are some
costs, such as energy and fuel, which will remain high, meaning that there will be a
new norm in terms of pricing levels that can’t be mitigated. Both suppliers and
retailers should face into these challenges together and work efficiently to continue
to deliver great value to customers.
Luckily, we operate in an innovative fast-moving sector, with plenty of scope for
exciting product development and extension across multiple categories. As energy
saving and reduction of household carbon footprint moves up the priority list for
many, there is also an opportunity to tap into increased demand for more efficient,
cost-effective appliances and establish our industry as one making a positive
contribution to the much-needed efforts to combat climate change.
Although we may not see a repeat of the bumper volumes of 2020 and 2021, we do
expect there to be an element of demand that will become the ‘new norm’ as
consumers continue to focus on improving their home as a focal point for family life.
With a strong team, motivated by a more flexible way of working, newly refurbished
offices and an ongoing nurturing environment, we are super excited about the next
12 months and the opportunities in 2022 and beyond.

David Woollcott, MD, Fisher &
Paykel UK and Ireland, and AMDEA
Board Member

Arguably, 2021 was more disruptive for
our industry than 2020 in my
view. Throughout last year our
businesses were met with
unprecedented demand, a ‘new normal’
and the hope that the epidemic was
ending – even though this proved to be
a false dawn.
The shock of the first lockdown in spring
2020 had passed.

The meeting of our trade customers’ and consumers’ expectations improved, not
through a sudden influx of additional inventory, but more the case that our teams
had developed new ways of working, adapted quickly and upped communications
with all stakeholders.
From a kitchen retailing perspective, the public and our customer knew that they
needed to get organised and order products long before they were needed. Sixteen
to 20 weeks was the guidance in our case (and still is) and the expectation of
‘always in stock’ could no longer be relied upon.
In many regards, we have become more organised and efficient as an industry and
have been forced to look beyond the end of each quarter.
Fisher & Paykel enjoyed the added challenge of moving our head office and UK
warehousing from Milton Keynes to Northamptonshire in the spring last year, to
support our ambitions in the UK.
Aside from the global supply chain woes, innovation continues at a pace. This is
great news from a sustainability perspective - appliances are becoming more and
more efficient and our customers' requirements and demands from a design
perspective are spurring on engineers and designers, which, again, can only benefit
our customers and trade partners.
The working from home phenomenon has super-charged interest in living well at
home and budgets have been tweaked in line with this thinking. To that end, our
team in the UK and Europe feel extremely lucky that we are part of an industry that
has grown substantially throughout the pandemic and for this alone we must be
extremely grateful.
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AMDEA Campaigns
Register My Appliance (RMA), Energy Labelling, Sustainability and Fridge
of the Future

AMDEA ran three consumer-focused campaigns in 2021. In March we launched our
annual Register My Appliance (RMA) campaign week, ‘Kitchen Moments Made Safer’,
supported by Government departments, over 50 Fire Authorities and member
mailers.
Reaching an estimated UK audience of eight million and promoting the important
safety benefits of appliance registration, this campaign is an important element of
our ‘safer appliances’ messaging.
For the first time we partnered with the UK’s biggest appliance warranty and
consumer reach partner, Domestic and General, who is now supporting and
promoting the RMA message.
New Energy Labelling

In April, we launched our ‘New Energy Labelling’ education campaign linked to the
changes to the Energy Labelling requirements.
Titled ‘Homing in on Net Zero’, our message emphasised that these changes have
been driven by huge improvements in appliance energy and water efficiency. Our
social media campaign delivered over 28 million impressions and drove record levels
of traffic to AMDEA’s website, helping consumers find out more about the changes
and how to use this information to make better informed purchasing decisions.
Sustainability

In November, post the Glasgow-hosted-COP26, AMDEA launched our dedicated
sustainability microsite.
Built around the narrative that appliances have a critical role to play in future home
sustainability, helping to achieve net zero homes, this launch was backed up by a
campaign, achieving press impressions of over 40 million and social media
impressions of over four million.
In 2022, AMDEA will continue to champion key industry messages linked to product
safety, sustainability and raising the consideration of efficiency and environmental
factors when choosing to purchase new appliances.
Fridge of the Future Conference

Last year, AMDEA partnered with BEIS/ OPSS and City of London University to run
the Fridge of the Future Conference in September. It was an in-person and online
event that reached over 400 delegates: you can read a report here.
AMDEA has committed to running a similar event in 2022, developing and expanding
on the topics covered last year. We will work with City of London University,
BEIS/OPSS, our members and a number of core stakeholders to deliver a compelling
day of content and discussion.
AMDEA will also play a closer supporting role with channel partner organisations. We
have committed to support and participate in the 2022 Retra conference on April 5
this year.

The Impact of Leaving the EU Single Market / UK Activities
UK Divergence

Our sector’s long supply chains and international businesses meant that changes to
a UKCA marking were in the pipeline in preparation for the original 2022 dates in
good time. A change with known requirements that could be acted on.
However, the same couldn’t be said of all sectors, and all you had to do was go
through the many new Christmas products, from toys to electricals, to see which had
the UKCA marking on to see there was a lack of consistency across all sectors. There
are still lab capacity issues relating to conformance testing and certification outside
our sector, so there are questions as to whether a year's grace will be enough to get
everyone ready.
BEIS has been supporting businesses exporting from the UK as a priority with
briefings and helpline support. BEIS is now dialling up the communications to non-UK
companies to show them how easy it still is to export into the UK, with webinars
planned towards the UKCA marking deadline of the beginning of 2023.
One of the key pieces of the puzzle remains the designation of standards, and while
off to a rocky start, it has started to move in the right direction. We look forward to
the day when the UK designates faster than the EU harmonises.
Internal Markets

Covid-19 has demonstrated that Europe is not always a single market and neither
are the UK nations. Politicians have wanted to flex powers to show they are in
control. This has been seen by the different restrictions and timing of restrictions
across different countries, often based on the same data and science expert advice.

In terms of product regulations, this has then been seen in member states such as
France, where local draft regulations may lead the way in Europe on durability and
microfibre filters on washing machines. How and when these type of product
regulations get picked up across the rest of Europe remains to be seen and AMDEA
remains working in close collaboration with our European partner association APPLiA
to influence any changes.
In the UK, the waste portfolio is one of the first which may be reviewed with
devolved opinions, however AMDEA will not support divergence for divergence sake
and that view is backed up by the information we get from within our UK
Government networks.
EPREL

This database, containing all the technical information on energy-labelled products,
has grown in 2021 and is now used as a useful tool by consumers and regulators.
The QR codes are what the consumers see and can scan to see more energy-related
information.
The database will also start to be used by the EU Commission to make some more
informed decisions on the products available in the markets. While it contains
information on what is on the market, it doesn’t show sales of individual models.
The UK Government does not have access to the EPREL database. which means UKspecific products cannot be put on the database and a QR code used for them. This
means that the data presented from the QR codes is not homogenous across the
labels and will not support an efficient means of market surveillance.
AMDEA continues to advocate for the UK Government to have access to EPREL for
market surveillance and for policy review as our first preference solution.
Sustainable Products Initiative (SPI)

The SPI is an EU-led initiative that we follow closely, alongside our colleagues in
APPLiA. Its stated aim is to revisit the Eco-design Directive and possibly extend it to
non-energy-related products (something that APPLiA, with our support, has
counselled against – at least to the extent that any Eco-design requirements for nonErP products should be in separate legislation).The legislation is due to be published
before the end of Q1 in 2022.
The legislation is likely to include proposals on:
Durability
Repairability
Reuse
Recyclability
Dealing with harmful substances in products
A Digital Product Passport
How ‘Green Claims’ should be substantiated

APPLiA, in order to stay ahead of the curve, has commissioned consultants to look at
how best ErP policy can be implemented and communicated to prospective
purchasers.

Environment
Environment Act

The passing of the Environment Bill into the Environment Act brought forward more
powers for DEFRA to communicate to consumers on durability, repairability and
other consumer areas. It also formally ringfences resource for a new regulator within
DEFRA called ‘The Office for Environmental Protection’.
This is where the UK long-term targets will be set for improvements in air quality,
biodiversity, water, and waste reduction and resource efficiency.
There are provisions to measure all these, building on the monitoring and reporting
already in place. We are engaging in the process to support how these changes will
impact policy in 2022 and beyond.

Safety
Support for Fire Brigade post-fire appliance identification

Over the past year, AMDEA members efforts to support Fire Services with post-fire
identification have stepped up. Members have identified two post-fire appliances out
of the two requested which the fire services hadn’t previously been able to identify.
Members are working with the London Fire Brigade on a new Code of Practice to
support the identification of appliances after fires.
AMDEA is working with stakeholders to look into what can be done to open up
purchase and registration data to fire services to support these identifications.These
identifications are important so that both the company that placed the product on
the market and market surveillance authorities can be notified and add the data into
their risk assessments.
UK Product Safety Bill

UK Government has continued to consult on early policy ideas around product

safety, with many stakeholders pushing for better control of online marketplaces
and increased market surveillance.
AMDEA members remain keen that there are no technical barriers to trade
presented and continue to work closely with BEIS personnel who sit on the BSI
standards committees relevant to our sector.
AMDEA has raised the important issue of spare parts and how these will be
considered in future regulations. There is some talk about a more risk-based safety
system, but it is not yet clear what this could look like and whether it would be
divergence to what occurs in the EU. AMDEA will continue to engage closely with
BEIS on the topic.

Key Regulatory and Legislative Changes

WEEE

2021 was supposed to see the start of Defra’s consultation on the UK’s WEEE
regulations, but this was delayed until early this year. However, we did learn in
2021 about some of the topics that Defra are likely to consult on, including:
Kerbside collections
The fee distributors may charge for taking away old appliances when delivering a
new one
Eco-modulation
Reuse/refurbishment of spare parts.
Packaging Taxation

In 2021, HMRC issued guidance on its legislation which will see a Plastics Packaging
Tax come into force in April 2022. This will require those who manufacture, or
import, ten or more tonnes of plastic packaging within a 12-month period to pay this
tax if that material contains less than 30% recycled content. Initially the charge will
be set at £200 per tonne.
Eco-design / Energy Labelling

2021 saw the Winter Package come into force which saw the rescaling of Energy
Labels for:
Washing machines/Washer-dryers
Dishwashers
Refrigeration

Electronic displays.
This EU-led legislation was subsequently adopted in the UK (and the lighting
regulations were also updated with new requirements coming into force in the
autumn of 2021).
As part of this package ‘Right to Repair’ requirements were defined for these
appliances stating:
Which spare parts needed to be made available for how long after the last unit
is placed on the market.
Which spare parts need to be made available to professional repairers and
which need to be made available to consumers.
Running in parallel with this, BEIS/Defra commissioned a study to identify which
appliance categories should be considered for additional energy-saving
measures. To this end, between the end of 2021 and the end of March 2022, BEIS
will be hosting workshops on the following:
1. Lighting
2. Commercial refrigeration
3. Taps and non-electric showers
4. Servers
5. Cooking appliances (both domestic and commercial)
6. Water pumps
7. Direct electric heating
8. Compressors
9. BACs
10. Heat emitters
These workshops will allow the sector to comment on the illustrative examples
outlined in the framework document.
Right To Repair

This year the first Eco-design regulations, including Right to Repair, were published
in the UK on a very specific set of products with a specific set of Eco-design
requirements covering availability of specific parts for a timeframe.
AMDEA members have been ahead in this area for many years and know that safe
repair standards are very important.
This is just the start, as Right to Repair requirements are expected to expand further
on individual product categories.The skills necessary for a professional repairer are
laid out and there is further exploration of how to enshrine rights in Consumer
Rights/Sale of Goods legislation.

The Challenges Ahead

AMDEA Priorities - Sustainability, Safety and UK Divergence

The Challenges Ahead

Three new AMDEA Strategy Groups have started to meet to form a view on the key
areas that shape our industry. We are working in partnership with member
representatives to shape future industry direction and action on these key topics.
We will be reporting on the objectives and outcomes of these groups as the year
progresses. More information on our sustainability work can be found on our website
here.
Microfibres

2021 saw AMDEA invited to participate in the All-Party Parliamentary Group (APPG)
on Microplastics. This group produced a series of recommendations (including that
all new washing machines be fitted with a microfibre filter by 2025 and that the
textile sector be subject to an Extended Producer Responsibility scheme by 2023).
AMDEA has been actively promoting our sector’s view that:
Our industry remains ready and willing to participate in identifying solutions to
the issue of microfibres emanating from washing machines.
Solutions need to be based on standards that are both reproducible, repeatable
and result in a net-environmental benefit. These standards need to be in place
before any mandatory requirements come into force.
The Chair of the APPG (Alberto Costa MP) laid out a series of questions for Defra and,
on the one concerning mandatory requirements for microfibre filters in washing
machines, the responsible Defra Minister was of the view that any approach should
be voluntary.
The APPG has subsequently initiated a Private Member's Bill, which was timed out at
the hearing of Private Member's Bills on January 21 2022. It will now be put on the
agenda again in the House of Commons, but there is clearly no Government support.
However, it is unclear whether the Government will give it the support, and
subsequent time, required for it to be granted to get it a second reading.
Outside of the UK, France is progressing with legislation to require new washing
machines to be fitted with microfibre filters by 2025, and the European Commission
has just launched a call for evidence.
APPLiA is assisting in this process and AMDEA is participating in those discussions.
Circular Economy

There remains a lot of work to be done on the circular economy to bring it to life.
With the domestic appliance supply chain being global, there are a number of
questions about where the materials are circular in nature and how repair/refurbish
requirements fit into the regulatory landscape.
EU member states are forging ahead on a number of areas and, with less resources,
it will be interesting to see how the UK will fit in with its own strategy.

There are already questions for our global industry relating to where materials flow
across borders and whether downcycling is still closing the loop.

Summary

The Year Ahead…

In spite of the ‘re-grouping’ of UK Government and regulators as a result of finally
getting EU withdrawal over the line last January, and the extended challenges of the
pandemic, we’ve also seen and been able to positively influence progress in many
policy, regulatory and standards areas relative to the appliance industry.
For 2022, we expect to be in a world where these two previously dominating
narratives fade more into the background and we see a more co-ordinated focus on
pushing ahead with the many areas of policy and regulatory developments that are
required to meet the challenges of the years ahead.
AMDEA relishes the opportunity to engage and shape such topics in the interest of
our members and their customers.
We look forward to another challenging year and will be keeping you abreast of
developments.

Social Media

Follow and interact with AMDEA
on social media
We're on Facebook, Twitter, Instagram
and LinkedIn. Join in the conversation.

Find out more
Want to understand more about how AMDEA can support your business? Get in touch
to arrange for a conversation.
Email us via: info@amdea.org.uk

Visit AMDEA
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